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THE 3 STAGES OF BELIEF DEVELOPMENT 

You aren't born with values, so how do you develop your values? Morris Massey 
outlined three periods during which our values are formed as we grow and develop. 
These include: 

1) The Imprint Period (age 0 to 7) 
2) The Modelling Period (age 8 to 13) 
3) The Socialisation Period (age 13 to 21) 

During these periods we develop our values - what many people believe to be the 
'rudders' of our lives. It's our core beliefs that then develop around our values. Beliefs 
and values have a profound effect on our lives because they act as a filter. We use our 
values and beliefs to filter all of the information that we're processing on a daily basis, 
and as a result, we take specific actions, which then influence the outcomes we go on 
to achieve in life. 

For example, if you develop the belief that you're too fat, then your mind begins to only 
see things that confirm that belief. Eating disorders are perfect examples of how beliefs 
influence the outcomes we go on to achieve in life. 

The Imprint Period 

From the day we're born until the age of seven, we are like sponges, that absorb 
everything around us. Typically we'll accept much of what we absorb as true especially 
when it comes from our parents. Unfortunately, the confusion and blind belief 
associated with this period can lead to the early development of trauma and other 
neurological problems. 

The crucial thing within this period is to gain an understanding of right and wrong, good 
and bad. We will usually use our feelings as a guide or monitor the responses from our 
parents to determine what is right and wrong. 

During the imprint period, children are 'all ears' - they're listening and taking in 
everything that's going on around them. They pay attention to everything, in particular, 
the emotions coming from those around them. This is usually simply understood as 
'anger' means 'bad' and 'laughter' means 'good'. Children want to understand what their 
parents think in order to know what they themselves think and will often accept their 
parent's beliefs without questioning. It's crucial that we're diligently paying attention 
during this window of opportunity in a child's life because it passes quickly. 



THE 3 STAGES OF BELIEF DEVELOPMENT 

Children love stories, games, songs, etc. which are all creative tools that we can use to 
help teach them sound values and beliefs. 

The most crucial period is from the age of two until four when most of the major 
imprinting occurs in a child's life. At this stage, they take in information without any 
analysis. So if a child is taught that they are 'bad' during this crucial stage of their life, 
they will be likely to take this literally and are unable to put it into context. As a result, 
they go on to believe that they are a bad person, as supposed to what was really meant 
- someone deemed their behaviour as 'bad'. 

The Modelling Period 

From the age of eight to thirteen, children model or copy other people. They usually 
model their parents, but they will also model other people who they look up to or 
admire. This phase is kind of like trying on different sets of clothes to see how they feel 
- as supposed to just blindly accepting everything. 

We more than likely all have memories of people who have significantly influenced us - 
whether it's primary teachers or friend's parents who seemed so knowledgeable 
(perhaps even more so than our parents). 

This is the stage when children start paying attention to their friends, family, and heroes 
- closely watching how they behave and around the age of ten, this is when they begin 
to emulate their heroes. The environment surrounding a person has an extremely 
powerful effect upon them. It's often said that people become who they most admired 
at the age of ten. 

The Socialisation Period 

From the age of 13 to 21, young people are strongly influenced by their peers. During 
this phase, they often group together with like-minded others or others who look like 
them. As they develop as individuals and look for ways to break away from the model 
or mindset that they've experienced in early life, they naturally turn to other people who 
seem more like them. 

Other strong influences at this stage include the media, particularly those parts which 
seem to resonate with the values of our peer groups. 

At this stage, people develop relationship and social values. After the age of 21, our core 
values are less likely to change unless a significant emotional event occurs or the 
person experiences effective coaching.  


